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Sales summary for December 2012
Both total company sales and same store sales showed year—-on—year negative growth in December. It would have been caused by earlier snowfall.
In December, such items with warmth function as wemen’s outerwear and heat insulation botoms, that were promoted in nationwide TVCM, showed
strong sales due to the cold temperatures. As for sales by Brand, “Lee Cooper” and “Dickies” have been very popular due to the expanding
customer base. We have opened new anntenna stores of those brands in Sep.2012, aiming propagation sales effect to the existing stores.

Store openings and closings
New stores: Mac—house Miel Kawaguchi
Store closure: None




